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Sazetak

HR: U znanstvenoj se literaturi pronalaze znacajne teorijske spoznaje o utjecaju online
reputacije na konkurentnost turisticke destinacije. Koriste¢i razlicite oblike drustvenih medija
elektronicka javna misljenja stvaraju veliki izazov za turizam. Teorijska i empirijska istrazivanja
su pokazala da online recenzije i subjektivni doZivljaji putnika koji su posjetili odredenu
turisticku destinaciju znatno utje€u na posjet destinaciji. Elektroni¢ka evaluacija postaje
temeljni alat pri dono$enju odluka, te online reputacija kao neopipljiv resurs predstavlja
odrzivu konkurentsku prednost turisticke destinacije. Usprkos vazZnosti utjecaja online
reputacije na konkurentnost turistiCke destinacije, zapazen je zna€ajan nedostatak u konceptu
turistiCke potraznje integriranog modela za mjerenje konkurentnosti turisticke destinacije
autora Dwyer i Kim (2003). Teorijski model se temelji na istrazivanjima autora Marchiori i sur.
(2013) i Dwyer i Kim (2003). Istrazivanje se namjerava provesti na Opatijskoj rivijeri, a
ispitanike €ine turisti koji su se prethodno, putem drustvenih medija, informirali o turisti¢koj
destinaciji. Glavni ciljevi istrazivanja su: a) istraziti aktualne teorijske znacajke i dimenzije
koncepata online reputacije i konkurentnosti turisticke destinacije; b) razviti teorijski model
za mjerenje konkurentnosti turisticke destinacije; c) primijeniti statisti¢ki instrumentarij za
mjerenje pouzdanosti i valjanosti modela; d) temeljem dobivenih rezultata teorijskog i
empirijskog istraZivanja predloZiti smijernice za poboljSanje konkurentnosti turistiCke
destinacije. Rezultati istraZivanja i teorijski model izuzetno su korisni turistiCkom
menadzmentu s ciliem razumijevanja vaznosti utjecaja online reputacije na konkurentski
polozZaj turisticke destinacije na nacionalnom i medunarodnom trZiStu. Dobiveni rezultati
istrazivanja predstavijaju temelj za budu¢a znanstvena istrazivanja navedenih
koncepata.

EN: In the scientific literature, significant theoretical findings are found concerning the impact
of online reputation on tourism destination competitiveness. Using various forms of social
media online public opinions are creating huge challenges for the tourism industry. Theoretical
and empirical studies have shown that online reviews and subjective experience of travelers
who have visited a specific tourist destination substantially affects visits to a destination. The
Internet-based evaluation is becoming an essential tool for tourists in making travel decision,
while online reputation as an intangible resource represents a sustainable competitive
advantage for a tourist destination. Despite the importance of online reputation impact on
tourism destination competitiveness, a significant deficiency in the concept of tourism demand
in the Integrated model for measuring destination competitiveness by the authors Dwyer &
Kim (2003) is found. The theoretical model is based on Marchiori et al. (2013) and Dwyer &
Kim (2003). The research will be conducted on Opatija Riviera, while the respondents
represent tourists who previously, in social media, searched for information about the tourist
destination. The main objectives of the research are: a) to explore the current theoretical
features and dimensions of the concepts of online reputation and destination competitiveness;
b) to develop a theoretical model for measuring tourism destination competitiveness; c) to
apply statistical analysis for measuring reliability and validity of the model; d) to suggest
guidelines for improving the competitiveness of tourism destination. The research results and
the suggested theoretical model are very useful for the tourism management to understand
the significance of the impact of online reputation on tourism destination competitiveness of
the tourist destination in the national and international market. The findings present the
foundation for future scientific research.
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