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HR: Google koristi Sirok raspon SEQ faktora rangiranja kako bi odredio gdje ¢e se odredena web stranica
hotela pojaviti na stranicama s rezultatima pretraZivanja. Ne samo da su neki od tih ¢imbenika rangiranja
vaZniji od drugih, ve¢ se i razina vaznosti mijenja kako se Google algoritam razvija. Dakle, zadrZavanje visoke

Sazetak kvalitete optimizacije najvaznijih ¢imbenika SEO rangiranja od velikog je znaCaja za uspjeSnost poslovanja
Svake tvrtke, pa tako i hotela. Fokus u ovome istraZivanju sastoji se u (1) detektiranju najvaznijih SEO faktora
za rangiranje sa svrhom postizanja bolje pozicije Web site-a hotela u sklopu SERP-a i (2) utvrdivanju veze
(korelacije) izmedu (a) kvalitete SEQ faktora za rangiranje i (b) pozicije unutar rezultata pretraZivanja na
temelju pretraZivackih upita na traZilicama.
EN: Google uses a wide range of SEO (Search Engine Optimization) ranking factors to determine where a
particular hotel website will appear on search results pages. Not only are some of these ranking factors more
important than others, but the level of importance also changes as the Google algorithm evolves. Therefore,

Summary maintaining high quality optimization of the most important factors of SEO ranking is of great importance for

the success of every company, including hotels. The focus of this research is to (1) detect the most important
SEOQ ranking factors in order to achieve a better position of the hotel Web site within the SERP (Search
Engine Result Pages) and (2) determine the relationship (correlation) between (a) the quality of SEQ ranking
factors and (b) positions within search results based on search queries on search engines.
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