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HR: Digitalna transformacija turizma sve se vie oslanja na umjetnu inteligenciju (Al) i velike jezicne modele
(LLM) u generiranju personaliziranih preporuka za putovanja. Medutim, varijaciie u formulaciji korisnickih
promptova mogu znacajno utjecati na konzistentnost i pouzdanost generiranih preporuka, Sto predstavija

Sazetak istrazivacki jaz u ovom podrucju. Cilj ovog znanstveno-istraZivackog projekta je sustavno analizirati utjecaj
razlicitih nacina formuliranja promptova na kvalitetu turistickih preporuka te istraZiti moguénosti njihove
optimizacije radi povecanja tocnosti i pouzdanosti Al sustava. IstraZivanje ¢e se provesti kombinacijom
kvantitativnih i kvalitativnih metoda. Kvantitativni dio ukljuCivat ce eksperimentalno testiranje i statisticku
analizu konzistentnosti tocnosti preporuka, dok ce se kvalitativna komponenta temeljiti na metodi eksperata
s ciliem identifikacije kljucnih elemenata prompta koji utjeéu na ishod generiranih preporuka. OcCekivani
doprinos istraZivanja obuhvaca razvoj smjernica za optimizaciju prompt inZenjerstva u turizmu, unapredenje
interakcije korisnika s Al modelima te potencijalnu standardizaciju korisnickih upita u cilju povecanja
preciznosti i pouzdanosti generiranih preporuka.
EN: The digital transformation of tourism increasingly relying on artificial intelligence (Al) and large language
models (LLMs) to generate personalized travel recommendations. However, variations in the wording of user
prompts can significantly affect the consistency and reliability of the generated recommendations, which
represents a research gap in this area. The aim of this scientific research project is to systematically analyze
how different wording of prompts affects the quality of travel recommendations and to explore optimization
strategies to improve the accuracy and reliability of Al-driven systems. The research will use a combination
of quantitative and qualitative methods. The quantitative component includes experimental testing and
statistical analysis of the consistency of the recommendations, while the qualitative aspect relies on expert-
based approaches to identify the key elements of the prompts that influence the final outcome of the

Summary generated recommendations. The expected contributions of this study include the development of guidelines

to optimize prompt engineering in tourism, the improvement of user interaction with Al models and the
possible standardization of the formulation of user queries to improve the precision and reliability of the
generated recommendations.
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