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HR: Daily deals (DDs) mrezne stranice mnogo se koriste u hotelijerstvu i turizmu za distribuciju brojnih usluga
kao Sto su hotelski smjeStaj, restoranske obroci, paket aranZmani, spa usluge i dr. Ove mrezne stranice
pruZaju trgovcima niskorizicnu priliku za oglasavanje nudeci priviacne popuste kupcima. Unato¢ velikoj
popularnosti, akademsko znanje o ovom fenomenu jo§ uvijek je fragmentirano. Prethodna istraZivanja
istrazivala su DDs iz perspektive potro§aca i ponudaca usluge. S obzirom na trenutnu gospodarsku klimu,
hoteli ¢e vjerojatno koristiti strategije popusta kako bi privukli goste. Medutim nije poznato hoce i se i kako ti

Sazetak distribucijski kanali koristiti za rieSavanje fluktuacija u potraznji tijekom narednog razdoblja. Kako bi se
pridonijelo zatvaranju evidentnog jaza u literaturi, cilj ovog istraZivackog projekta je ispitati prihvacanje i
kontinuiranu upotrebu DDs mreZnih stranica od strane hrvatskih hotelskih menadzera, s posebnim naglaskom
na KoriStenju ovog kanala u ublaZavanju negativnih ucinaka krize troSkova Zivota, upotrebom pristupa
mjeSovite metodologije. Ovo istraZivanje koristiti metodolo$ki okvir tehnologija — organizacija - okruZenje
(TOE) kako bi se istraZili tehnolo$ki, organizacijski i okolisni ¢imbenici koji utieCu na namjeru hotelskih
menadZera da inicijalno i kontinuirano koriste DDs mrezZne stranice. Projekt ¢e u prvoj fazi koristiti kvalitativnu
metodologiju (strukturirane intervjue; tematska analiza), a u drugoj fazi kvantitativnu metodologiju (ispitivanje
uz pomo¢ upitnika; uni/bi/multivarijatna statistiCcka analiza). IstraZivacki projekt doprinijeti ¢e i prakti¢arima i
znanstvenicima pruzanjem novih uvida o primjeni DDs u hotelijerstvu i empirijskom provjerom primjenjivosti
TOE okvira u razumijevanju prihvacanja DDs mreznih stranica od strane hotelskih menadzera. Ocekuje se

Summary da Ce istraZivanje dati smjernice hotelskim menadZerima kako koristiti ovaj novi distribucijski kanal, posebno

u fazi oporavka nakon COVID-a i tiiekom trenutne ekonomske situacije

EN: Daily deals (DDs) websites are used in the hospitality and tourism industry to sell a wide range of services
such as hotel accommodation, restaurant meals, package holidays, spa offers, etc. These websites offer
businesses a low-risk promotional opportunity by offering attractive discounts to customers. Despite the
popularity of DDs, academic knowledge about this phenomenon is still fragmented. Previous studies
investigated DDs from either the consumer's or the supplier's perspective. Given the current economic




climate, hotels are likely to use discount strategies to attract customers. It is however not known whether and
how these distribution channels will be used to address fluctuations in demand during the current period. To
fill the apparent gap in the literature, this research project aims to investigate the adoption and continued use
of DDs websites among hotel managers in Croatia, with a particular focus on the use of this channel to
mitigate the negative effects of the cost of living crisis, through a mixed methods approach. In this study, the
Technology Organisation Environment framework (TOE) will be used to examine how technological,
organisational and environmental factors influence hotel managers' intention to use DDs websites for the first
time and to continue using them. The project will use a qualitative method (semi-structure interviews; thematic
analysis) in the first phase and a quantitative method (questionnaire-based survey; uni/bi/multivariate
statistical analysis) in the second phase. This research project will contribute to both practitioners and
academics by providing new insights regarding DDs application in the hospitality industry and empirically
testing the applicability of the TOE framework for understanding hotel managers' adoption of the DDs website.
It is expected that this study will provide hotel managers with a guide for using this novel distribution channel,
especially in the recovery period following COVID and the current economic situation.
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