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HR: Suvremena istraZivanja turizma ukazuju na znacajne promjene u preferencijama turista, pri cemu luksuz
vise nije iskljucivo povezan s materijalnim bogatstvom, ve¢ se sve viSe temelji na doZivijajima i osobnoj
ispunjenosti (Ruvio et al, 2008; Wiedmann et al, 2009; Atkinson and Kang, 2021; Peng and Chen, 2019;
Correia et al, 2019; Teah et al, 2023). IstraZivanja u podrucju luksuznog turizma sve vise naglasavaju potrebu
za odrzivoscu, autenticno$céu i emocionalnom vrijednoScéu (Butcher et al, 2016; Pencarelli et al, 2019; Geerts
and Masset, 2022).
Doprinos znanosti kroz ovaj projekt oCitovat ce se u sveobuhvatnoj analizi znanstvene literature o
dimenzijama luksuza i prijelazu od tradicionalnog prema novom luksuzu u percepciji suvremenih turista. lako
su prethodna istraZivanja obuhvatila pojedinacne aspekte ovih fenomena, manjak je istrazivanja koja ih
povezuju u cjelovit koncept buducnosti turizma. Opravdanost istrazivanja proizlazi iz potrebe za
razumijevanjem buducih trendova u turizmu i potrebi prilagodbe hotelske industrije i turistiCkog
menadzZmenta. Obzirom na globalne izazove, kijucno je identificirati kako odrZivost moZe postati integralni
dio luksuznog iskustva (Wong and Dhanesh, 2017; Hemonnet-Goujot et al, 2022; ShabbirHusain et al, 2025).
Ovaj projekt osigurat ¢e prakticne implikacije za hotelsku industriju i ostali turisticki menadzment, pruZajuci
temelje za inovacije i prilagodbu turistickih subjekata novim trendovima. Uz to, omogucit ¢e akademskoj
zajednici dublje razumijevanje novih pojava kod mladih turista kao Sto je transformacija percepcije luksuza i
potreba za odrzivosti u turizmu.

SaZetak

EN: Contemporary tourism research indicates significant changes in tourist preferences, with luxury no longer
exclusively associated with material wealth, but increasingly based on experiences and personal fulfillment
(Ruvio et al, 2008; Wiedmann et al, 2009; Atkinson and Kang, 2021; Peng and Chen, 2019; Correia et al,
2019; Teah et al, 2023). Research in the field of luxury tourism increasingly emphasizes the need for
sustainability, authenticity and emotional value (Butcher et al, 2016; Pencarelli et al, 2019; Geerts and
Masset, 2022).

The contribution of science through this project will be reflected in a comprehensive analysis of the scientific
literature on the dimensions of luxury and the transition from traditional to new luxury in the perception of
contemporary tourists. Although previous research has covered individual aspects of these phenomena, there
is a lack of research that connects them into a comprehensive concept of the future of tourism. The
justification for the research stems from the need to understand future trends in tourism and the need for the
hotel industry and tourism management to adapt. Given global challenges, it is crucial to identify how
sustainability can become an integral part of the luxury experience (Wong and Dhanesh, 2017; Hemonnet-
Goujot et al, 2022; ShabbirHusain et al, 2025). This project will provide practical implications for the hotel
industry and other tourism management, providing a foundation for innovation and adaptation of tourism
entities to new trends. In addition, it will allow the academic community to have a deeper understanding of
new phenomena among young tourists such as the transformation of the perception of luxury and the need
for sustainability in tourism.
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